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This  group  of  paintings  and  drawings  was  selected 
by  the  Art  Directors'  Club  as  outstanding  work  in  the 
Eighth  Annual  Exhibition  of  Advertising  Art  held  at 
the  Art  Center,  New  York  City.  Each  of  the  pictures 
was  produced  for  use  in  an  advertisement  published 
during  the  twelve-month  period  ending  March  i,  1929 
and  has  been  loaned  through  the  courtesy  of  the 
advertiser  whose  product  it  features.  The  basis  of 
selection  is  good  taste,  originality  of  conception  and 
competent  execution. 

The  Art  Directors'  Club  consists  of  men  who  design 
and  buy  art  in  the  advertising  agencies,  publishing 
houses,  etc. 

The  exhibition  is  being  circulated  by  the  Art  Center 
of  New  York  City. 


FOREWORD 

Advertising  art,  so  called,  may  yet  come  to  be  looked 
upon  as  the  characteristic  art  of  this  period  of  history. 
The  extraordinary  emphasis  which  is  on  advertising 
in  modern  life,  the  fact  that  an  advertisement  searches 
for  the  readiest  approach  to  the  interests  of  the  indi- 
vidual, the  reflection  in  advertisements  of  the  pre- 
occupations which  Society  is  experiencing  for  the 
moment — all  these  should  give  the  advertising  pages  of 
a  modern  periodical  a  peculiar  value  as  an  index  to 
the  nature  of  the  homo  sapiens  of  the  twentieth  century. 
If  the  paper  on  which  such  things  are  printed  should 
endure,  our  advertisements  may  reveal  us  to  future 
archaeologists  as  the  Egyptian  wall  paintings  reveal 
those  early  people  to  us. 

Adveristing  stands  in  somewhat  the  same  relation 
to  the  man  of  affairs  today  as  worship  did  to  the  man 
of  the  fourteenth  century.  It  is  a  demonstration  of 
his  faith — one  might  almost  say  of  his  religion.  Every 
advertisement  is  an  act  of  faith:  by  its  means  business 
hopes  to  procure  salvation.  It  is  in  every  sense  a  propi- 
tiation to  the  gods — a  gesture  of  thanksgiving  and  a 
prayer  for  more.  It  is  hardly  strange  that  this  pseudo- 
religion  of  modern  business  should  find  its  fitting 
handmaiden  in  art — as  the  religion  of  the  Middle  Ages 
did.  With  its  commanding  resources  it  brings  to  its 
service  the  costliest  talent  available,  and  adorns  its 
edifice  as  the  mediaeval  Church  adorned  its  sanc- 
tuaries. 

The  modern  advertising  artist  labors  under  a 
discipline  which  puts  him  in  a  class  quite  apart  from 


that  of  the  painter.  He  has  his  subject  and  sometimes 
to  a  very  great  extent  its  form,  imposed  upon  him. 
In  this  too  he  is  like  the  artist  who  served  the  Middle 
Ages.  His  color  scheme  is  often  predetermined  because 
the  advertiser  must  keep  the  printing  problem  simple. 
Finally  the  very  speed  with  which  he  works  is  put  upon 
him.  The  church  decorator  of  the  Middle  Ages  de- 
veloped a  great  technical  power  in  fresco  because  he 
had  to  keep  ahead  of  the  drying  plaster.  The  modern 
commercial  artist  has  his  similar  necessity  of  keeping 
ahead  of  that  dead  line  which  the  requirement  of  time- 
liness imposes.  The  result  is  that  commercial  art  has 
developed  a  technique  to  warrant  the  profoundest 
admiration.  And,  since  it  is  not  blind  to  the  popular 
discovery  of  such  figures  as  Matisse  and  Picasso, 
advertising  art  puts  itself  in  step  with  the  sacrosanct 
fine  arts  of  the  day.  Finally  as  the  surest  evidence  of 
their  integral  relation  to  our  merchandising  epoch, 
the  advertising  artists,  of  all  artists,  are  the  ones  who 
are  crowned  with  the  supreme  diadem  of  a  business 
man's  compensation. 

g.  w.  E. 


CATALOGUE        OF       THE       EXHIBITION 

Note:  In  the  following  list,  the  first  name  given  represents  the  advertiser,  the  middle 
the  agency,  and  the  last  one  the  artist. 

i  R.  J.  REYNOLDS  TOBACCO  CO.,  N.  W.  Ayer  &  Son,  Carl  Ericks on— Award 

2  SOUTHERN  COTTON  OIL  TRADING  CO.,  Calkins  &  Holden,  Inc.,  Rene  Clarke 

3  WRIGHT  AERO  CORPORATION,  Pedlar  &  Ryan,  Inc.,  Frank  Lemon— Medal 

4  SAKS-FIFTH  AVENUE,  Vladimir  Bobritsky 

5  KASKEL  &  KASKEL,  Pedlar  &  Ryan,  Inc.,  Melisse  Kass 

6  MADISON  SQUARE  PRESS,  INC.,  Vladimir  Bobritsky— Award 

7  LUDOWICI-CELADON  COMPANY,  Collins-Kirk,  Inc.,  Rowland  C.  Ellis 

8  AMERICAN  ROLLING   MILL   CO.,    Batten,   Barton,    Durstine   &    Osborn,    Inc., 

Herbert  Roese 

9  MARCUS  &  COMPANY,  N.  W.  Ayer  &  Son,  Rockwell  Kent— Medal 
io  PROCTOR  &  GAMBLE  CO.,  The  Blackman  Co.,  H addon  Sundblom 

ii  THE  CINCINNATI  ENQUIRER,  The  Ralph  H.  Jones  Co.,  Jean  Pages— Award 

12  GUERLAIN,  Dorland  Agency,  Inc.,  Jacques  D'Arcy 

13  RADIO  CORPORATION  OF  AMERICA,  Lord  &  Thomas  and  Logan,  Wm.  Rienecke 

14  SWIFT  &  CO.,  J.  Walter  Thompson  Co.,  Chicago,  Glenn  Thomas 

15  BRISTOL-MYERS  CO.,  Pedlar  &  Ryan,  Inc.,  Gladys  Rockmore  Davis 

16  RICHARD  E.  THIBAUT,  Barrows,  Richardson,  Alley  &  Richards,  Grace  Dornin 

17  WEBER  &  HEILBRONER,  William  Oberhardt 

18  FORD  MOTOR  CO.,  N.  W.  Ayer  &  Son,  J.  W.  Williamson 

19  PROCTOR  &  GAMBLE  CO.,  The  Blackman  Co.,  The  Reeses 

20  STEINWAY  &  SON,  N.  W.  Ayer  &  Son,  Pierre  Brissaud 

21  STEHLI  SILKS  CORPORATION,  George  Lepape 

22  THE  ANDREW  JERGENS  CO.,  J.  Walter  Thompson  Co.,  Etienne  Brian 
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23  WOMAN'S  HOME  COMPANION,  Lucile  Patterson  Marsh 

24  THE  LITERARY  DIGEST,  Gustav  B.  Jensen 

25  McCALLS  MAGAZINE,  Calkins  &  Holden,  Inc.,  E.  A.  Georgi— -Medal 

26  STEINWAY  &  SON,  N.  W.  Ayer  &  Son,  Everett  Henry— Award 

27  COSMOPOLITAN  MAGAZINE,  Batten,  Barton,  Durstine  &  Osborn,  Inc.,  Hugo 

Gellert 

28  CHENEY  BROTHERS,  Calkins  &  Holden,  Inc.,  Walter  Geoghegan— Award 

29  STEHLI  SILKS  CORPORATION,  Edouard  Benito  (booklet  by  Aldus  Printers) 

30  PROCTOR  &  GAMBLE  CO.,  The  Blackman  Co.,  The  Reese s 

32  W.  H.  &  A.  E.  MARGERISON  &  CO.,  J.  Walter  Thompson  Co.,  Reynaldo  Luza 

33  CRANE  &  CO.,  INC.,  Calkins  &  Holden  Co.,  George  Rupprecht — Award 

34  PINAUD,  INC.,  Will  Hollingsworth 

35  THE  ELGIN  NATIONAL  WATCH  COMPANY,  Lennen  &  Mitchell,  George  I  Hi  an 

36  OXFORD  P^PER  CO.,  W.  L.  Brann,  Inc.,  Joseph  Sm*/— Medal 

37  PARKE,  DAVIS  &  CO.,  The  Blackman  Co.,  William  Meade  Prince 

38  ALFRED  DECKER  &  COHN,  The  Dunham-Lesan  Co.,  Wm.  F.  Welsh 

39  NEW  YORK  JOURNAL,  N.  W.  Ayer  &  Son,  Roger  Furse 

40  INTERNATIONAL    MERCANTILE    MARINE,   Lord    &   Thomas    and    Logan, 

S.  Garnet  Goesle — Award 

41  SAKS-FIFTH  AVENUE,  Vladimir  Bobritsky—MtdaX 

42  MELVILLE  SHOE  CORPORATION,  J.  Walter  Thompson  Co.,  Emil  Bistram— 

Award 

43  BLACK,  STARR  &  FROST,  Calkins  &  Holden,  Inc.,  Merritt  D.  Cutler 

44  WEBER  &  HEILBRONER,  Peter  Arno 

45  AMERICAN  TELEPHONE  &  TELEGRAPH  CO.,  N.  W.  Ayer  &  Son,  Guido  and 

Laurence  Rosa 
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46  KRAFT-PHOENIX  CHEESE  CO.,  J.  Walter  Thompson  Co.,  Rutherford  Boyd— 

Award 

47  CUNARD  S.  S.  CO.,  LTD.,  Louis  Fancher— Award 

48  STEINWAY  &  SON,  N.  W.  Ayer  &  Son,  Frank  Mcintosh 

49  SWIFT  &  CO.,  J.  Walter  Thompson  Co.,  Chicago,  Glenn  Thomas 

50  DOBBS  &  CO.,  McCready-Parks,  Inc.,  Witold  Gordon 

51  HUPP  MOTOR  CAR   CORPORATION,  Lennen  &  Mitchell,  Bernard  Boutet  de 

Monvel — Award 

52  BAMBERGER,  Henry  G.  Bollin  Studio— Medal 

53  SWITZERLAND  CHEESE  ASSOCIATION,  N.  W.  Ayer  &  Son,  Paul  Froelich— 

Award 

54  GRAYBAR  ELECTRIC  COMPANY,  Newell-Emmett  Co.,  Edwin  Henry 

55  BROKAW  BROS.,  The  Aldus  Printers,  R.  Ruzicka— Medal 


